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Dentsu Aegis Network has acquired leading branded 

content agency John Brown Media.  

 
 

John Brown Media’s rich depth of experience in creating and publishing content 
will enhance Dentsu Aegis Network’s existing content capabilities, creating a 

highly differentiated and innovative content offer for clients globally. 

 

 

 

 

Dentsu Group has published its 2014 full year 

consolidated financial results. Strong performances 

were delivered across the Group, including organic 

gross profit growth at Dentsu Aegis Network of 10.3% 

in 2014, and 13.7% in the first quarter of 2015.   
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Dentsu Aegis Network has acquired leading digital 

performance agency abaGada, launching iProspect in 

Israel. 

 
 

 

 

Dentsu Aegis Network has acquired Forbes Consulting 

Group, a leading full-service consumer insight firm in 

the US, which has become part of Copernicus. 

 

 
 

 

  

 

 

Hypermedia - Linked by Isobar has won the digital 

account for the consumer goods group Reckitt 

Benckiser across 30 countries worldwide. 

 
 

 
 

 

Vizeum has launched Spark@Vizeum in the Philippines, 

an initiative that identifies the most innovative 

technology start-ups to achieve more efficient 

partnerships with clients.  

 
 

 
 

 

NBS Brazil has launched the ‘Priceless Pets’ project, an 

NGO sponsored scheme that aims to challenge 

consumer’s perception of shelter animals and dispel the 

bias against adoption.  
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360i has created ‘Follow your NOLA,’ an integrated 

advertising campaign for the New Orleans tourism 

board, reproducing the city’s vibrant diversity and 

culture through a digital experience. 

 
 

 

 

Carat US has developed an innovative video-in-print 

campaign for the Chevrolet Colorado truck, embedding 

a video device inside a magazine to showcase the 

brand’s digital advertising. 

 
 

 

 

Vizeum Sydney has won the social media account for 

the global leader in GPS navigation Tom Tom, focusing 

on the brand's GPS sports watch portfolio.   

 
 

 

  

 

 

Dentsu Aegis Network India has won 44 awards at the 

2015 Asian Customer Engagement Forum Awards in 

Mumbai, including 14 Golds, four ‘Most Admired 

Agency’ awards and 'OOH Person of the Year' for 

Posterscope India CEO, Haresh Nayak. 

 
 

 

 

Dentsu Aegis Network has had seven campaigns listed 

in integration specialists R3’s ‘Integration 40,’ a report 

celebrating highly collaborative, multi-disciplined cross-

agency approaches that deliver top client campaigns.  
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iProspect UK has been named ‘Best Performance 

Marketing Agency’ at the UK Performance Marketing 

Awards, as well as receiving the ‘Best Use of Search’ 

and ‘Young Search Professional of the Year’ for 

Christina Malcolm at the European Search Awards.  

 
 

 

 

Posterscope UK has received the ‘Continued 

Professional Development’ Platinum award for the 

second year running by the IPA, in recognition of its 

Learning & Development programme.  

 
 

 

 

iProspect Russia has won three gold awards as ‘ Star of 

Mobile’, ‘Star of Video’ and ‘Star of Sales’ by the Power 

Ups by Google Partners, a competition rewarding 

market leaders and outstanding results in the 

advertising sector. 

 
 

 

 

Dentsu Aegis Network France has partnered with digital 

decoder Petit Web for the ID15 Grand Prix of Digital 

Innovation awards, recognising the most innovative 

digital projects across all sectors. 

 
 

 

  

 
 

 

Konrad Spilva, Managing Director Visual Jazz Isobar, 

has been promoted to CEO of Isobar Group, Australia 

and New Zealand. 
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Jerry Buhlmann, CEO Dentsu Aegis Network, and Sir 

Dave Brailsford, Team Principle Team Sky, will host a 

main stage seminar at the Cannes Lions International 

Festival of Creativity on 23 June 2015: 'Play to Win: 

Disruptive Tactics, Reinventing the Field of Play.' 

 
 

 
 

 

Pauline Chu, Managing Director Carat Hong Kong, has 

been promoted to country CEO of Dentsu Aegis 

Network, Hong Kong. 

 

 

 
 

 

Sarah Hofstetter, CEO 360i has been honoured by 

Advertising Women of New York's 2015 ‘Changing the 

Game Awards’ in the category 'Quantum Leap: 

Changing the way an organisation is aligned to 

proactively meet new challenges.'   

 
 

 
 

 

Campaign Asia has inducted Jean Lin, Global CEO 

Isobar, into its Digital A-list Hall of Fame. 
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Abel Reis, CEO Dentsu Aegis Network Brazil and Isobar 

Latin America, has been named as one of the most 

influential advertisers by GQ magazine in Brazil.  

 

 
 

 

  

 

 

Dentsu Inc. has donated US$25,000 to support 

Earthquake Relief efforts in Nepal.  

 

 

 
 

 

Dentsu Aegis Network has celebrated ‘Earth Day’ with 

‘Energize’, an awareness campaign encouraging 

employees to participate in healthy initiatives to inspire 

a greener, more sustainable world.  

 
 

 

 

IQ mobile has launched ‘Running with Heart,’ an 

initiative encouraging IQ mobile’s teams to take part in 

charity runs in Germany.   

 
 

 

 

  

 
 

 

Data2Decisions has launched ‘Total Attribution’, an 

analytical technique to help clients evaluate the media 

mix and the consumer journey of their campaigns. 
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Adlip, an online industry repository for South Africa’s 

Communication Industry has interviewed Vizeum’s 

Global President Thomas Le Thierry about the growing 

shift towards global media agency consolidation. 

 
 

 

 

Dentsu Aegis Network's Executive Chairman Tim 

Andree has spoken to Advertising Age about Dentsu 

Inc.’s rise to success both globally and in its home 

country of Japan.  
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